PROS OF THE CINEMA EXPERIENCE WITH OCEAN’S 8
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The all-star cast of Warner Bros. Pictures and Village Roadshow Pictures’ action adventure Ocean’s 8, including Sandra Bullock, Cate Blanchett, Mindy Kaling, Sarah Paulson, Awkwafina, Anne Hathaway, and Helena Bonham Carter, will present an exclusive trailer as part of the Industry Trust’s Moments Worth Paying For campaign. 
In the piece, created to combat film piracy, the cast members discuss the pros – and “cons” – of the cinema experience. The big screen, amazing sound, super comfy seats, popcorn and excitement make Ocean’s 8 a must-see experience at the cinema.  The trailer sees the team devise an epic plan, proving that every “con” has its pros.
 

Five years, eight months, 12 days...and counting.  That’s how long Debbie Ocean (Sandra Bullock) has been devising the biggest heist of her life. She knows what it’s going to take—a team of the best in their field, starting with her partner-in-crime Lou Miller (Cate Blanchett).  Together, they recruit a crew of specialists: jeweller Amita (Mindy Kaling); street con Constance (Awkwafina); expert fence Tammy (Sarah Paulson); hacker Nine Ball (Rihanna); and fashion designer Rose (Helena Bonham Carter). 

The target is a cool $150 million dollars in diamonds—diamonds that will be around the neck of world-famous actress Daphne Kluger (Anne Hathaway), who will be centerstage at the event of the year, the Met Gala. The plan is rock solid, but everything will need to be flawless if the team is going to get in and get away with the ice. All in plain sight.

The Industry Trust’s consumer education campaign continues to deliver the core message – inspiring audiences to choose the big screen experience. Like the others in the Moments Worth Paying For series, the trailer directs audiences to the industry-funded film search engine, FindAnyFilm.com, which signposts legal content sources, so they can book, buy and watch at their convenience.
 
Josh Berger CBE, President & Managing Director, Warner Bros. UK and Ireland said: “It is always great to work together with The Industry Trust. The educational work they do is important to the film industry and we are proud to play our part in the Moments Worth Paying For campaign, this time with the extraordinary cast of Ocean’s 8. We want audiences to get completely immersed in every twist and turn of this summer’s biggest heist movie and experience all the movie moments worth paying for in the way they are seen best of all - on the big screen.”

James Gallagher, Senior Marketing Manager, The Industry Trust said: “Having the Ocean’s 8 cast come together to help deliver the Moments Worth Paying For message is truly thrilling and a massive endorsement on the important work the Trust does. We’re delighted to be partnering with Warner Bros. once again and it’s great to see these amazing stars highlight the premium cinema experience in a fun and playful way. The latest round of our campaign effectiveness research shows that featuring key talent resonates strongly with audiences and results in a likely increase in cinema trips and spend in the category.  As one of the must see movies of the summer that appeals across genders and to core cinema goers, we’re hoping this trailer inspires audiences of all ages to go out and choose official film and TV!”. 
 
Ocean’s 8 comes to UK cinemas on June 18, 2018. 
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For further information on the Industry Trust’s Moments Worth Paying For campaign, please contact: 

Louiza Bennett 
Tel: 0203 397 3969 or email: louiza@grapevinedigital.com 
 

For further information on Ocean’s 8, please contact:
Fiona Corlett

Tel: 0207 984 5233 or email: Fiona.Corlett@warnerbros.com 

 
Notes to Editors
About The Industry Trust for IP Awareness
The Industry Trust is the UK film, TV and video industry’s consumer education body, promoting the value of copyright and creativity. Its consumer awareness programmes address the on-going challenge of film and TV copyright infringement by inspiring audiences to value great movie moments and choose to watch film, TV and video via legitimate sources. Industry funded, their work aims to engage three distinct audience groups: young people, 16-34-year-old men; and parents, providing extensive insight around audience attitudes and understanding of intellectual property. For more information on the Industry Trust’s work,visitwww.industrytrust.co.uk.
 
About FindAnyFilm.com
FindAnyFilm.com is one of the UK's leading websites for film fans looking to book, buy and watch films and TV programmes. Operated by The Industry Trust for IP Awareness, the website offers 122,000 films and TV shows across all formats, from cinema to DVD and Blu-ray, as well as download and streaming services. Visitors can search by title and talent, and can sort their results by format and price. 
 
About Ocean’s 8 
Gary Ross (“Seabiscuit,” “The Hunger Games”) directed “Ocean’s 8” from a screenplay he cowrote with Olivia Milch, story by Ross.  Steven Soderbergh and Susan Ekins produced the film.  Michael Tadross, Diana Alvarez, Jesse Ehrman and Bruce Berman served as executive producers, with Milch co-producing.  

Ross’s behind-the-scenes team included director of photography Eigil Bryld (“In Bruges”), production designer Alex DiGerlando (“Beasts of the Southern Wild”), Oscar-nominated editor Juliette Welfling (“The Diving Bell and the Butterfly”), Oscar-winning editor William Goldenberg (“Argo”), costume designer Sarah Edwards (“The Secret Life of Walter Mitty”), and composer Daniel Pemberton (“Steve Jobs”).  Based on characters created by George Clayton Johnson & Jack Golden Russell.

Warner Bros. Pictures presents, in association with Village Roadshow Pictures, a Rahway Road production, “Ocean’s 8.”  The film will be distributed worldwide by Warner Bros. Pictures, a Warner Bros. Entertainment Company, and in select territories by Village Roadshow Pictures.
