THE INDUSTRY TRUST AND PARAMOUNT PICTURES UK LAUNCH EXCLUSIVE
MOMENTS WORTH PAYING FOR “ANCHORMAN 2: THE LEGEND CONTINUES”

TRAILER
- Landmark trailer is first to feature 100% original content
- Cinema campaign debuts in trailer reel

On Friday 8" November The Industry Trust for IP Awareness and Paramount Pictures UK will launch
an exclusive ANCHORMAN 2: THE LEGEND CONTINUES trailer that sees Ron Burgundy inspiring
audiences to choose official film.

The bespoke 90 second piece is an exciting development in the Moments Worth Paying For
campaign, being the first trailer in the series to feature 100 per cent original content. Recognising
this, and the entertainment value the new creative will provide cinema audiences, partners from
across exhibition have for the first time committed to include the creative wherever possible in the
pre-show trailer reel to ensure its reach is maximised over the busy November viewing period
leading up to the film’s release.

Starring Will Ferrell in character as the legendary Ron Burgundy, the trailer is shot in the style of a 24
hour news team broadcast. The anchor man delivers a monologue on the serious message of playing
fair when it comes to “your evening’s entertainment”, driving audiences to “get real Moments
Worth Paying For”, and making sure it’s “the real thing” — all in his entertaining and inimitable style.

Paramount Pictures UK played a vital role in securing support and buy-in from filmmakers and talent
to provide the campaign with its original content to truly inspire respect for the value of official film,
TV and video content. The trailer also directs audiences to look at content for Anchorman 2: The
Legend Continues at FindAnyFilm.com; a search engine for official film - all in place and above board.

The campaign will be supported by comprehensive media activity across digital, PR, social media and
outdoor space, and is yet another example of how The Industry Trust adopts an integrated multi-
media approach to amplify reach and influence as part of its successful consumer education
programme.

In addition, The Industry Trust will work with Paramount Pictures UK to integrate the
FindAnyFilm.com APl and cinema booking app to ensure audiences are not just inspired to choose
legal content, but are seamlessly connected with it. As part of the digital campaign, consumers will
be served with easy options to pre-book cinema tickets — creating a tangible return on investment.

The Anchorman 2: The Legend Continues trailer is the latest release in The Industry Trust’s Moments
Worth Paying For campaign. Launched in November 2010, the campaign has since gone from
strength to strength. Independent tracking research by ICM revealed that those audiences exposed
to the campaign were significantly more likely to pay for official film and TV than those not exposed
to it.

Liz Bales, Director General at Industry Trust for IP Awareness said: “It’s fantastic to be working with
Paramount Pictures UK on Anchorman 2: The Legend Continues. It is the perfect title for our first
bespoke trailer and we’re thrilled with the outcome. As we know from our research, evolution is key
to ensuring the campaign continues to resonate with audiences and this is the ultimate example of
how film content can really deliver the anti-piracy message effectively. Through this partnership we’ll
continue to seamlessly connect users to cinema times and bookings via both the FindAnyFilm booking
app but also through integrations with the APl — ensuring the journey is complete.”



John Fletcher, Director of Marketing at Paramount Pictures UK said: “This is our first collaboration
with The Industry Trust and we’re delighted to have created and delivered such a unique spin on the
“Moments Worth Paying For” messaging. We are proud to be the first partner to deliver a completely
exclusive piece of content which carefully balances the messaging required to inspire the audience to
choose official film whilst also promoting the film itself. Anchorman 2: The Legend Continues is one of
those titles that appeals to both young and old and we really hope this trailer will support the hugely
successful educational work of The Industry Trust.”

With the 70's behind him, San Diego's top rated newsman, Ron Burgundy (Will Ferrell), returns to
the news desk in "Anchorman 2: The Legend Continues." Also back for more are Ron’s co-

anchor and wife, Veronica Corningstone (Christina Applegate), weather man Brick Tamland (Steve
Carell), man on the street Brian Fontana (Paul Rudd) and sports guy Champ Kind (David Koechner) -
all of whom won’t make it easy to stay classy...while taking the nation’s first 24-hour news channel
by storm.

Anchorman 2: The Legend Continues opens on December 20, 2013. Associated Moments Worth
Paying For activity will run in cinema, outdoor and online.

- ENDS -

For more information please contact Sylvia Wan on: 0207 440 0383 or at:
sylvia.wan@industrytrust.co.uk.

Notes to Editors

About The Industry Trust for IP Awareness

The Industry Trust is the UK film, TV and video industry’s consumer education body, promoting the value of
copyright and creativity. Its consumer awareness programmes address the on-going challenge of film and TV
copyright infringement by inspiring audiences to value great movie moments and choose to watch film, TV and
video via legitimate sources. Industry funded, their work aims to engage three distinct audience groups: young
people, 16-34-year-old men; and parents, providing extensive insight around audience attitudes and
understanding of intellectual property. For more information on the Industry Trust’s work, visit
www.industrytrust.co.uk

About FindAnyFilm.com

FindAnyFilm.com is one of the UK's leading websites for film fans looking to watch, buy, download, stream or
rent legitimate film. Operated by the Industry Trust for IP Awareness, the website offers 40,000 films across all
formats, from cinema to DVD and Blu-ray, as well as download and streaming services. Visitors can search by
title and talent, and can sort their results by format and price.

About Paramount Pictures Corporation

Paramount Pictures Corporation (PPC), a global producer and distributor of filmed entertainment, is a unit of
Viacom (NASDAQ: VIA, VIAB), a leading content company with prominent and respected film, television and
digital entertainment brands. Paramount controls a collection of some of the most powerful brands in filmed
entertainment, including Paramount Pictures, Paramount Animation, Paramount Vantage, Paramount Classics,
Insurge Pictures, MTV Films, and Nickelodeon Movies. PPC operations also include Paramount Famous
Productions, Paramount Home Media Distribution, Paramount Pictures International, Paramount Licensing
Inc., and Paramount Studio Group
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