SHAUN THE SHEEP FLOCKS TO THE CINEMA FOR INDUSTRY TRUST IN NEW 
MOMENTS WORTH PAYING FOR TRAILER
· Features 100% original Shaun the Sheep content
· First trailer to entertain and educate about the importance of legal content across all formats  
· Encourages audiences to visit FindAnyFilm and choose official content

On Friday 9th January 2015 The Industry Trust for IP Awareness and STUDIOCANAL will launch an exclusive SHAUN THE SHEEP trailer that sees Shaun and his flock championing the value of film across all formats, encouraging that these moments are worth paying for. 

The bespoke piece is exciting progress in the Moments Worth Paying For campaign, being only the second trailer in the series to feature 100 per cent original content and the first to overtly promote all formats. Part of a comprehensive media plan, the campaign will be supported by activity across digital, PR, social media and outdoor space, and is yet another example of how The Industry Trust adopts an integrated multi-media approach to amplify reach and influence as part of its successful consumer education programme.

Produced by the multi award winning Aardman Animations, the world’s most famous sheep has continued to charm television audiences all over the world and now takes to the big screen with Shaun the Sheep The Movie set for release 6th February. The trailer has been exclusively animated to show Shaun using Find Any Film to search for cinema times and buy tickets. The trailer continues to deliver the key message encouraging audiences that whether you are “at home”, “on the move” or “best of all in the cinema” that “real experiences are worth paying for”.

STUDIOCANAL played a pivotal role in securing support from Aardman and directors to provide original content and messaging to encourage respect for the value of official film, TV and video content. The trailer also directs audiences to find more moments worth paying for at FindAnyFilm.com; a search engine for official films.

 “Shaun The Sheep The Movie” trailer is the latest release in The Industry Trust’s Moments Worth Paying For campaign. Launched in November 2010, the campaign has since gone from strength to strength. Independent tracking research by ICM revealed that those audiences exposed to the campaign were significantly more likely to pay for official film and TV than those not exposed to it.

Liz Bales, Director General at Industry Trust for IP Awareness said: “We are delighted that STUDIOCANAL have become members of The Industry Trust and are supporting the copyright education. It’s been marvellous working with them, along with Aardman Studios, who have both shown incredible support of our message through the creation of this bespoke Shaun the Sheep Movie trailer. By creating a trailer that is completely bespoke, we are able to deliver anti-piracy messaging that is both charming and educating in which audiences are more likely to engage.”

John Trafford-Owen, Head of Theatrical Distribution at STUDIOCANAL said: “This is our first collaboration with The Industry Trust and we are thrilled to be a part of the fantastic work they do for film piracy on behalf of the UK film and TV industry. We are extremely proud to have produced and provided such an exclusive “Moments Worth Paying For” message that covers all formats, whilst also promoting the film. Shaun The Sheep is a well-loved and known character all over the world and we hope this trailer will further support the tremendously successful work of The Industry Trust .”

Shaun the Sheep The Movie sees Shaun’s mischief inadvertently lead to the Farmer being taken away from the farm. Shaun, Bitzer and the Flock have to go to the big city to rescue him, setting the stage for an epic and hilarious big screen adventure.

[bookmark: _GoBack]Shaun the Sheep The Movie opens in UK Cinemas across the country 6 February 2015. Associated Moments Worth Paying For activity will run in cinema, outdoor and online. 

-ENDS-


For more information on Moments Worth Paying For please contact Sylvia Wan on: 
0207 440 0383 / sylvia.wan@industrytrust.co.uk.

Notes to Editors

About The Industry Trust for IP Awareness
The Industry Trust is the UK film, TV and video industry’s consumer education body, promoting the value of copyright and creativity. Its consumer awareness programmes address the on-going challenge of film and TV copyright infringement by inspiring audiences to value great movie moments and choose to watch film, TV and video via legitimate sources. Industry funded, their work aims to engage three distinct audience groups: young people, 16-34-year-old men; and parents, providing extensive insight around audience attitudes and understanding of intellectual property. For more information on the Industry Trust’s work, visit www.industrytrust.co.uk

About FindAnyFilm.com
FindAnyFilm.com is one of the UK's leading websites for film fans looking to watch, buy, download, stream or rent legitimate film. Operated by the Industry Trust for IP Awareness, the website offers 40,000 films across all formats, from cinema to DVD and Blu-ray, as well as download and streaming services. Visitors can search by title and talent, and can sort their results by format and price.

About Aardman Animation
Aardman, based in Bristol (UK) co-founded and run by Peter Lord and David Sproxton, is a world leader in animation. It produces feature films, series, advertising and digital entertainment for both the domestic and international market. Their multi-award winning productions are novel, entertaining, brilliantly characterised and full of charm that reflects the unique talent, energy and personal commitment of the very special people who make up the Aardman team. The studio’s work is often imitated and yet the company continues to lead the field producing a rare brand of visually stunning and amusing independent and commercials productions www.aardman.com

About STUDIOCANAL
STUDIOCANAL is a subsidiary of the CANAL+ Group. It is one of Europe’s leading companies in the market for co-production, acquisition, distribution and sale of international feature films. STUDIOCANAL is the only studio operating simultaneously in three main territories across Europe: France, the United Kingdom and Germany. The company distributes a total of more than 50 films a year throughout Europe. Additionally, STUDIOCANAL owns one of the most important libraries in the world, with more than 5,000 international titles.
