A SPECIAL DELIVERY FROM MOMENTS WORTH PAYING FOR
AND STORKS

LONDON, 21st July 2016: The Industry Trust for IP Awareness and Warner Bros. Pictures UK today launched the latest Moments Worth Paying For trailer, a collaboration on family animation Storks. The trailer shines a light on the big screen and the emotional roller-coaster that moments worth paying for deliver, making us laugh, cry and jump for joy. 

The Storks trailer is an important addition to this year’s education and awareness campaign, enabling the Industry Trust to reach young people with copyright education messages, ensuring they understand and value creative content. Independent tracking research from ICM, commissioned by the Industry Trust, reveals that children as young as 11 are infringing content with a third (33%) of 11-12 year olds downloading and streaming unauthorised content. It’s vital to reach this young audience before the tipping point of infringement (identified by ICM as 16 years old). Conversely, the 11-15-year-old group are leading consumption of paid-for digital content, which has seen a huge increase since 2014 (up 13% to 82% of those who access authorised digital content). The campaign aims to ensure this young audience recognises the positive impact of watching legal sources and associates this with the value of creativity. The inspirational approach of the campaign resonates well with this audience group where over two thirds (68%) of those exposed to the campaign* agreed that the film is best to be seen in the cinema. We want to encourage them to continue these positive behaviours, as they reach the recognised tipping point for infringement.
The film tells the story of Storks, who deliver babies…or at least they used to. Now they deliver packages for a global internet retail giant.  Junior (Andy Samberg), the company’s top delivery stork, is about to be promoted when he accidentally activates the Baby Making Machine, producing an adorable, and wholly unauthorized, baby girl. Desperate to deliver this bundle of trouble before the boss gets wise, Junior and his friend Tulip, the only human on Stork Mountain, race to make their first-ever baby drop – in a wild and revealing journey that could make more than one family whole and restore the storks’ true mission in the world.

[bookmark: _GoBack]Josh Berger CBE, President & Managing Director, Warner Bros. UK, Ireland & Spain said: “We are proud to be working on another Moments Worth Paying For campaign, and to support once again the Industry Trust in their important educational work. An incredible amount of creative talent has gone into making Storks, and we’re confident that this trailer, and the film itself, will delight younger audiences and their parents alike.”
Sylvia Wan, Digital Communications Manager at Industry Trust for IP Awareness said: “Young audiences are really important for the UK’s film industry as they spend an increasing amount of their time online. We have to drive them away from pirating content and encourage them towards the many legal ways in which they can access creative content. Storks is the perfect title for this. Finding collaborations that work for this younger audience goes hand in hand with our education programmes in the classroom delivered through our strategic partnership with Into Film. We are really thankful to Warner Bros. Pictures UK for enabling us to create such a great animated trailer.”

The Storks trailer continues to drive the ‘Book, Buy, Watch’ tagline directing audiences to FindAnyFilm.com, signposting them towards legal film and TV content. The in cinema (courtesy of DCM and Pearl and Dean) campaign will also be supported by online activity and outdoor (via Clear Channel and Primesight) and is another example of how the Industry Trust implements a multimedia approach to amplify reach and influence to deliver a successful consumer education programme.

Storks opens in UK Cinemas on Friday October 14th
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Notes to Editors
*Shaun The Sheep, Moments Worth Paying For
About The Industry Trust for IP Awareness
The Industry Trust is the UK film, TV and video industry’s consumer education body, promoting the value of copyright and creativity. Its consumer awareness programmes address the on-going challenge of film and TV copyright infringement by inspiring audiences to value great movie moments and choose to watch film, TV and video via legitimate sources. Industry funded, their work aims to engage three distinct audience groups: young people, 16-34-year-old men; and parents, providing extensive insight around audience attitudes and understanding of intellectual property. For more information on the Industry Trust’s work, visit www.industrytrust.co.uk

About FindAnyFilm.com
FindAnyFilm.com is one of the UK's leading websites for film fans looking to watch, buy, download, stream or rent legitimate film. Operated by the Industry Trust for IP Awareness, the website offers 40,000 films across all formats, from cinema to DVD and Blu-ray, as well as download and streaming services. Visitors can search by title and talent, and can sort their results by format and price.

About Storks
Storks deliver babies…or at least they used to. Now they deliver packages for a global internet retail giant.  Junior (Andy Samberg), the company’s top delivery stork, is about to be promoted when he accidentally activates the Baby Making Machine, producing an adorable, and wholly unauthorised, baby girl. Desperate to deliver this bundle of trouble before the boss gets wise, Junior and his friend Tulip, the only human on Stork Mountain, race to make their first-ever baby drop – in a wild and revealing journey that could make more than one family whole and restore the storks’ true mission in the world. The animated adventure “Storks” stars Andy Samberg (“Cloudy with a Chance of Meatballs,” “Hotel Transylvania”), Kelsey Grammer (“Toy Story 2,” “The Simpsons”), Katie Crown (Cartoon Network’s “Clarence”), Jennifer Aniston (“We’re the Millers,” “Horrible Bosses”), Ty Burrell (“Modern Family”), Keegan-Michael Key (“The Angry Birds Movie,” “Keanu,” “Key & Peele”), Jordan Peele (“Keanu,” “Key & Peele”) and Danny Trejo (“The Book of Life”).

About Into Film
Into Film was formed in 2013 after the merger between two leading film education charities, FILMCLUB and First Light. Since then our offer has grown to a significant presence across the UK; our approach tailored to the needs of the nations' cultures and curriculums. To our knowledge, no other UK-wide cultural education initiative has such a high take-up by schools and youth groups, and no other country in the world has such an effective licensing arrangement to enable children and young people to see and discuss a broad range of films in educational settings through extra-curricular film clubs.
