UNFORGETTABLE MOVIE MOMENTS WORTH PAYING FOR 
WITH DISNEY·PIXAR’S COCO

[image: image1.jpg]



 
With the eagerly anticipated January 2018 release of the brand new adventure from Disney·Pixar, the Industry Trust are continuing their Moments Worth Paying For campaign to combat film piracy with an exclusive trailer for Coco. 

 

With behind the scenes footage of the Pixar Studios animators at work, the exclusive trailer focuses on the hilarious and deeply emotive scenes that make us laugh, cry or jump for joy - unforgettable movie moments that must be seen in the very best quality on the big screen.

 
The movie, which has already touched the hearts of millions of families to become the biggest film of all time in Mexico as well as winning over critics worldwide, follows the story of Miguel, a young boy who, despite his family’s baffling generations-old ban on music, dreams of becoming an accomplished musician like his idol, Ernesto de la Cruz. Desperate to prove his talent, Miguel and his faithful sidekick Dante find themselves in the stunning and colourful Land of the Dead following a mysterious chain of events. Along the way, he meets charming trickster Héctor and together they set off on an extraordinary journey to unlock the real story behind Miguel’s family history. The film features the voices of Anthony Gonzalez, Benjamin Bratt and Gael Garcia Bernal.

 
The Industry Trust’s consumer education campaign continues to deliver the core message – inspiring audiences to choose the big screen experience. Like the others in the Moments Worth Paying For series, the trailer directs audiences to the industry-funded film search engine, FindAnyFilm.com, which signposts legal content sources, so they can book, buy and watch at their convenience.
 
James Gallagher, Senior Marketing Manager at The Industry Trust for IP Awareness said: “The Moments Worth Paying For campaign has focused on the audience experience being so much better when content is consumed through legal, official channels whilst also showcasing the depth and breadth of work behind the scenes that goes into producing that experience. The exclusive content we have from the gorgeous Coco feeds directly into those two areas of focus and it’s fantastic that, with the help of Disney·Pixar, we’re able to deliver a positive message to younger audiences. Our belief is that this will undoubtedly feed into their overall impression that paid-for content delivers the best experience and supports the talent at all levels behind the films they love.”
 
Lee Jury, Vice President Marketing. Co-Head of Studios, at The Walt Disney Studios EMEA and UK said: “Continuing a decade long relationship with the Industry Trust, that began in 2007 with Disney Pixar’s Ratatouille, we are thrilled to partner on the latest Moments Worth Paying For campaign for Disney Pixar’s Coco. We’ve been able to showcase the extensive work that takes place behind-the-scenes to create magical and emotional cinematic moments that kids and adults alike will be able to enjoy this coming January. We believe this trailer will inspire, entertain and remind audiences of why it’s so important that the film’s they love should be watched the way they are meant to be seen - on the big screen.”
 
The Coco Moments Worth Paying For trailer will launch with the cinema campaign beginning on 1st Dec 2017 which is supported by online and outdoor activity (via Clear Channel and Primesight), ensuring the Industry Trust’s messaging targets core infringers not only in the cinema but also across a broad range of platforms, ensuring multiple touch-points for the campaign.

 
Disney·Pixar’s Coco comes to UK cinemas on Friday 19th January 2018 with advanced previews 13th & 14th of January
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Notes to Editors
About The Industry Trust for IP Awareness
The Industry Trust is the UK film, TV and video industry’s consumer education body, promoting the value of copyright and creativity. Its consumer awareness programmes address the on-going challenge of film and TV copyright infringement by inspiring audiences to value great movie moments and choose to watch film, TV and video via legitimate sources. Industry funded, their work aims to engage three distinct audience groups: young people, 16-34-year-old men; and parents, providing extensive insight around audience attitudes and understanding of intellectual property. For more information on the Industry Trust’s work, visit www.industrytrust.co.uk.
 
About FindAnyFilm.com
FindAnyFilm.com is one of the UK's leading websites for film fans looking to book, buy and watch films and TV programmes. Operated by The Industry Trust for IP Awareness, the website offers 122,000 films and TV shows across all formats, from cinema to DVD and Blu-ray, as well as download and streaming services. Visitors can search by title and talent, and can sort their results by format and price. 
 
About Disney·Pixar’s Coco
Despite his family’s baffling generations-old ban on music, Miguel dreams of becoming an accomplished musician like his idol, Ernesto de la Cruz. Desperate to prove his talent, Miguel and his faithful sidekick Dante find themselves in the stunning and colourful Land of the Dead following a mysterious chain of events. Along the way, he meets charming trickster Héctor and together, they set off on an extraordinary journey to unlock the real story behind Miguel’s family history.
