A NEW AGE OF MOVIE MOMENTS WORTH PAYING FOR WITH EARLY MAN
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It’s time to join the tribe as Aardman and STUDIOCANAL’S brand new prehistoric comedy adventure EARLY MAN, is the latest film to receive an exclusive trailer from the Industry Trust’s Moments Worth Paying For campaign, with the intention to combat film piracy.

The trailer features never before seen footage made especially for the campaign, including the characters, plucky caveman Dug and his trusty friend Hognob using a tablet and visiting the cinema – highlighting that whether it’s at home, on the move or in the cinema, a quality experience is worth paying for.
Directed by four-time Academy Award® winner Nick Park (Chicken Run, Wallace & Gromit), and set at the dawn of time, when prehistoric creatures roamed the earth, EARLY MAN tells the story of courageous caveman hero Dug (Eddie Redmayne), and his best friend Hognob, as they unite his tribe against a mighty enemy Lord Nooth (Tom Hiddleston) and his Bronze Age city to save their home.

The Industry Trust’s consumer education campaign continues to deliver its core message: inspiring audiences to choose the big screen experience. Like others in the Moments Worth Paying For series, the trailer directs audiences to the industry-funded film search engine, FindAnyFilm.com, which signposts legal content sources, so they can book, buy and watch at their convenience.

 

James Gallagher, Senior Marketing Manager for The Industry Trust said: “We are delighted to be partnering with STUDIOCANAL again, with their continued support of copyright education and our Moments Worth Paying For campaign. It’s been a joy to work alongside Aardman Studios, who have once again shown incredible endorsement of our message through the creation of this unique EARLY MAN trailer, which features specially created scenes that amplify our own messaging. It is a real testament to the Moments brand that we can acquire bespoke content like this and be able to create a trailer that delivers a strong anti-piracy message that is both in keeping with the humorous tone of the film whilst also educating family audiences in a much more engaging way.”
Stuart Henderson, Head of UK Marketing at STUDIOCANAL, said: “The work that the Industry Trust does is hugely important to us, so it's a real pleasure to be working with them again on this campaign. Thanks to brilliant team at Aardman we have had great scope to create a piece that delivers the Moments Worth Paying For message without ever losing sight of a sense of fun, whilst also giving audiences a taste of what to expect from hilarious new characters and the world of EARLY MAN.”
The EARLY MAN Moments Worth Paying For trailer will launch with a cinema campaign beginning on 29th Dec which is supported by online and outdoor activity (via Clear Channel and Primesight), ensuring the Industry Trust’s messaging targets core infringers not only in the cinema but across a broad range of platforms, ensuring multiple touch-points for the campaign.

 
Early Man comes to UK cinemas on Friday 26th January 2018
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Notes to Editors
About The Industry Trust for IP Awareness
The Industry Trust is the UK film, TV and video industry’s consumer education body, promoting the value of copyright and creativity. Its consumer awareness programmes address the on-going challenge of film and TV copyright infringement by inspiring audiences to value great movie moments and choose to watch film, TV and video via legitimate sources. Industry funded, their work aims to engage three distinct audience groups: young people, 16-34-year-old men; and parents, providing extensive insight around audience attitudes and understanding of intellectual property. For more information on the Industry Trust’s work, visit www.industrytrust.co.uk.
 
About FindAnyFilm.com
FindAnyFilm.com is one of the UK's leading websites for film fans looking to book, buy and watch films and TV programmes. Operated by The Industry Trust for IP Awareness, the website offers 122,000 films and TV shows across all formats, from cinema to DVD and Blu-ray, as well as download and streaming services. Visitors can search by title and talent, and can sort their results by format and price. 

About STUDIOCANAL

Established in May 1999, STUDIOCANAL theatrical UK has established a reputation for an innovative approach to distribution. A passion for film and commitment to creativity is central to STUDIOCANAL's activity in the UK market together with the desire to work collaboratively with our filmmakers to achieve the best possible results.
STUDIOCANAL is a subsidiary of the CANAL+ Group. It is one of Europe’s leading companies in the market for co-production, acquisition, distribution and sale of international feature films. STUDIOCANAL is the only studio operating simultaneously in three main territories across Europe: France, the United Kingdom and Germany. The company distributes a total of more than 50 films a year throughout Europe. Additionally, STUDIOCANAL owns one of the most important libraries in the world, with more than 5,000 international titles.
STUDIOCANAL’s Production ambitions to date have included Rowan Joffe's debut feature BRIGHTON ROCK starring Sam Riley, Andrea Riseborough and Helen Mirren; Joe Cornish's critically acclaimed ATTACK THE BLOCK, the first project to emerge from a partnership with Big Talk, Nick Murphy's debut feature THE AWAKENING starring Rebecca Hall, Dominic West and Imelda Staunton and the company's highest grossing theatrical release ever - Tomas Alfredson's award winning cold war thriller TINKER TAILOR SOLDIER SPY starring Gary Oldman as George Smiley with Colin Firth, John Hurt, Kathy Burke, Benedict Cumberbatch, Stephen Graham, Tom Hardy, Ciarán Hinds, Toby Jones, David Dencik, Konstantin Khabenskiy, Svetlana Khodchenkova, Roger Lloyd Pack, Simon McBurney, Christian McKay and Mark Strong rounding out a powerhouse cast. Future projects include Ben Wheatley’s SIGHTSEERS recently selected for Cannes, Jeremy Lovering’s IN FEAR, Michael Winterbottom’s film about the legendary Paul Raymond ( aka "The King of Soho"), the Coen’s INSIDE LLEWYN DAVIS, Susanne Bier’s SERENA and Dan Mazer’s hotly anticipated comedy I GIVE IT A YEAR currently shooting at Ealing Studios
 
